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Vocabulary

Glossary

Before you look at the definitions provided, try to figure out the meaning of each word based on its use in the sentence
and the paragraph. Write down a synonym for the word, and then compare your synonym with the definition below. As
you look at each word, also consider its language root (English borrows many words from other languages).

Note: This month’s NEP is based on “The Pizza Principle” by Nick Foulkes from the May 18th, 2009 issue of
NEWSWEEK. The number in brackets after each word is the number of the paragraph in which the word is located.

principle [title]: rule of action or conduct (Latin, principium)

mark [subtitle]: sign (Old English, mearc)

luxury [subtitle]: elegant living (Latin, /uxuria)

grandiosity [1]: grandeur (Latin, grandi)

characterize [1]: distinguish (Greek, charakterizein)

agglomeration [1]: a jumbled cluster (Latin, agglomerare)

mania [1]: craze (Greek, mania)

threatens [1]: gives an ominous indication (Old English, threatnian)
complex [1]: elaborate (Latin, complexus)

enhance [1]: intensify (Old French, enhaucer)

quality [1]: nature (Latin, qualitas)

rejuvenation [2]: restoration (Latin, re + juven)

revered |2]: honored (Latin, revereri)

intriguing [2]: unusual (Latin, intricare)

imitation [2]: copying (Latin, imitation)

shudder [2]: tremble with distaste and horror (Middle English, shodderen)
contending [2]: struggling in opposition (Latin, contendere)

horrific [2]: terrifying (Latin, horrificus)

riot [2]: disorder (Old French, rihoter)

jarring |2]: unpleasant (Latin, garrire)

risk [2]: take the chance of (French, risque)

disfiguring [2]: defacing (Latin, desfigurer)

hotelier [3]: hotel manager (French, hotelier)

fussy [3]: particular about details; hard to please (origin uncertain)
conservative |3]: traditional in style and manner (Latin, conservatus)
iconoclast [3]: person who attacks cherished beliefs as being based on error or superstition (Greek, eikonoklastes)
quibble [3]: bicker (Latin, quippe)

swanky [4]: stylish (Old English, swancor)

understated [4]: restrained (Old English, under + state)

pompous [4]: pretentious (Latin, pomposus)

fortify [5]: impart strength to (Latin, fortificare)

albeit [6]: although (Middle English, al/though] it be)

ritzy [6]: elegant (Americanism)

gastronomic [7]: art and science of good eating (Greek, gastronomia)
sprawling [8]: spread out in an ungraceful manner (Middle French, spreawlian)
brasserie [8]: an unpretentious restaurant or tavern (French, brasser)
authentic [9]: genuine (Greek, authentikos)

gratified |9]: pleased (Latin, gratificare)

discrimination [9]: refinement (Latin, discrimination)

executed [10]: done (Latin, executare)
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homiletic [10]: preachy (Greek, homiletikos)

sybaritic [10]: luxury-loving (Greek, Sybaritikos)

template [11]: pattern (French, templer)

predicated [11]: affirmed (Latin, praedicatum)

facsimile [11]: exact copy (Latin, facere + simile)

sommelier [11]: a waiter in charge of wines (French, sommier)

Idioms
See how these words and phrases are used in the article. Then use them to replace the italicized words below. The
number in brackets following the idiom refers to the paragraph in which it appears.

an overbranded grandiosity [1]; hyper-hotel experience, “mixologist,” it all went very Las Vegas, sub-Starck,
dumbed-down Ducasse-like experience [2]; nightmare guest, snobbish, tight-fisted, extras [3]; would have wiped
me out financially, on the cheap, vibe [6]; straying off menu, luxury’s front line, hunkered down, the Normandie
[8]; the Maurice Chevalier of restaurants [9]; Old-Testament-style revenge, spendathon [10]; too-cool staff, off-
putting, tail-coated manager, snooty [11]; the early jet-set period, of taste and means, off-piste locations, the
beautiful people [12]; moved with the times, caved in to them [13]

a. [ was keen to visit the legendary hotels of the area, but one good lunch at La Colombe d’Or would have cost more than
1 could afford.

b. It was a genuine French restaurant, just as entertainer Maurice Chevalier was a genuine Frenchman, serving
authentic French food of the sort you want to eat rather than appreciate as a science or engineering experiment.

¢. In the words of one friend who is a veteran of the hotel industry, it all became too glitzy, overblown, and imitative, like
Las Vegas.

d. When this attempt to make hotels into brand experiences began around the turn of the century with the rejuvenation of
such revered inns as Claridge’s in London, it was intriguing and fresh.

e. So I would do the grand-hotel thing as cheaply as I could, like have a sandwich and a glass of beer at the Eden-Roc
bar of the Hotel du Cap on Cap d’Antibes: same real estate, same view, same general emotional feeling which one gets
Jfrom a situation, just more relaxed and less expensive.

f. But success brings imitation, and what was a clever idea soon became a business model: lease out your restaurant to a
celebrity chef, call in a well-known designer, give the bar a makeover and engage a trendy bartender.

g. The past 10 years or so have come to see a grandiosity based on too many marketing strategies that promote certain
corporations characterize the smart hotel.

h. I began to shudder when I found myself contending with another design that tried to copy French designer Philippe
Starck and failed, and food that tried to copy French chef Alain Ducasse but didn’t achieve his food's complexity, or
the horrific riot of décor and jarring dining options that, rather like poor plastic surgery, risk disfiguring a much loved
grand hotel.

i. In New York, when staying at the Carlyle, I like nothing more than a plate of pancakes for breakfast and perhaps,
ordering food that isn’t listed on the menu, a tuna sandwich for lunch.

j- It is not my intention to get all philosophical and use the fallout from the economic crisis as a platform from which to
deliver a homiletic address on how the current bleak outlook is part of some sin and retribution revenge by God, as in
the Old Testament of the Bible, on humankind for our recent sybaritic constant spending.

k. These hotels embody a time when enterprising individuals who had refined taste and the money to indulge it could
start up glamorous yet relaxed hotels in what were then locations that were out-of-the-way and not frequented by many
people, and still have wealthy and famous people turn up for the summer holidays.

1. Almost without realizing it, a new generation of equally aloof hotels has arisen in which self-consciously edgy design,
staff with attitudes that say, “I'm too cool for you,” and baffling restaurant menus have become just as disagreeable as
a solemn manager in a formal coat and snobby wine waiter.

m. Of course, these hotels have all kept up with changing fashion, but have not fallen victim to it.

n. My favorite era of hotels is a period of time when wealthy and famous people were known as “the jet set” of the 1950s
and ’60s, a time of informality and exclusivity, when hotels like the Marbella Club in Spain, the Cala di Volpe on
Sardinia’s Costa Smeralda and Il Pellicano in Porto Ercole, Italy were founded.

0. On assignment in Paris once, I reported from the epitome of luxury at the Plaza Athénée, where [ was taking shelter in
the Royal suite, a set of rooms so sprawling that it should have come equipped with a bicycle (from Hermes of course).
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p- I suppose that I am every hotelier’s version of a guest that could give him/her very bad dreams, in that I am fussy,
arrogant and elitist, conservative and yet also believe myself to be an iconoclast.

g. Oh yes, and [ am careful—downright frugal—with money; just watch me quibble over those extra amenities that good
hotels provide for free.

Conversation

“The Pizza Principle” is a personal assessment of the trends in luxury travel over the last decade. In small groups, discuss
your reaction to the writer’s “pizza principle™: his method for rating travel experiences based on how hotel’s accomplish
simple pleasures—Ilike making a good pizza—instead of pretentious ones, like elaborate décor and meals. Is his principle
helpful to you? What did you learn from his article?

: Tone and Diction for Compre

The tone of a piece of writing is the way a writer’s attitude toward a topic or audience is expressed. A writer conveys his
or her tone two ways: through diction, or word choice; and through the structure of his or her writing—how many
details he or she includes, the kinds of examples he or she uses, etc. In “The Pizza Principle,” the author’s subject is
luxury travel. He is writing about an exclusive world, and his tone and diction convey aspects of that world, and show
that he is a part of it. He wants to communicate that he is a person of good taste and refinement, and that we should
therefore listen to his opinions about hotels. His diction and structure communicate the feeling that he is well-educated
and lives a privileged life where his main concern is with the “finer things,” like good food, wine, art, design and travel.

The writer admits to being a “fussy” guest—he is particular about, and sensitive to, the details of his hotel experiences.
His diction (the words he chooses), and structure (the examples he give), also convey his fussiness. For example,
consider the following sentence from “The Pizza Principle:

I began to shudder when I found myself contending with another sub-Starck, dumbed-down Ducasse-like
experience, or the horrific riot of décor and jarring dining options that, rather like poor plastic surgery, risk
disfiguring a much loved grand hotel.

In this sentence, he describes his reaction to décor in physical terms. One usually “shudders” (or shakes uncontrollably)
when confronted with something terribly frightening. The décor he experiences is “horrific,” a word often used to
describe a tragic accident in which people are killed. Dining options are “jarring,” a word which is usually used to
describe a physical assault. His overstated diction in these examples gives us the impression of someone who is
oversensitive, effete, and, in places, downright haughty! He also uses the word “rather” throughout his article, which is
often lampooned as a favorite word choice of the wealthy. (American writer Kay Thompson wrote a series of children’s
books about Eloise, a six-year-old girl who was being raised in The Plaza, a fancy hotel in New York City. Eloise
mimicked the wealthy people she knew by pronouncing the word “rawther,” and using it often.) Also, he refers to
Philippe Starck, Alain Ducasse, plastic surgery and grand hotels, examples which only wealthy and well-travelled people
have experienced. His structure, then, reinforces his upper-class tone.

Tone, diction and structure are the building blocks of language. The writer’s choices are responsible for the way a piece
of writing “feels” to a reader. Developing the ability to recognize the feeling that a word choice or an example evokes is
an important step in learning a language.

Exercises

In the following sentences from “The Pizza Principle,” underline the words/phrases and/or examples that contribute to
the tone of the piece. As you are reading, think of the characteristics discussed above: upper-class, fussy, overstatement,
exclusivity, etc. What words and examples convey these feelings?

1. The mark of true luxury is not the grand gesture but the simple things done well.

— 3
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